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what does it mean to

be Manx?

the geography of islands

“islands have an

exceptional ability to instil

a sense of local or

regional identity in their

inhabitants”

islands foster a sense of

otherness

“islands are different”

WHAT IS MANXNESS?​

richness of shared

heritage, traditions

and culture





FOOD AND DRINK IN FOCUS​

how are food and drink woven into

everyday life?

billig - ‘everyday nationalism’

intangible qualities of food and drink

the role of food and drink authenticity

labels and packaging as storytellers 



food and drink remain

underrepresented in studies of

the isle of man

why is studying food and drink

important in a cultural context?

how this dissertation

differentiates itself and

contributes to academia

CONCEIVING THE PROJECT



SOCIAL IDENTITY THEORY​

what is social identity? what is a

social group?

“the individual’s knowledge

that he belongs to certain

social groups together with

some emotional and value

significance to him of this

group membership”



SOCIAL IDENTITY THEORY​

the three strands of sit

categorisation

identification

comparison

is the isle of man a social group?

how do food and drink fit into

this?



questionnaire

disseminated throughout the

manx public

861 responses

what was asked?

METHODOLOGY​



how often do you purchase manx food and

drink products?



do you feel a sense of pride in response to markers of manx origin,

such as the triskelion and biosphere logo, on food and drink

products?

how often do you purchase manx food and

drink products?



when they are equally or similarly priced, how likely are you to

purchase a manx food or drink product over a non-manx

alternative?

do you feel a sense of pride in response to markers of manx origin,

such as the triskelion and biosphere logo, on food and drink

products?

how often do you purchase manx food and

drink products?



METHODOLOGY​

interviews

who was asked?

industry representatives

politicians

civil servants

mnfu spokesperson

what was asked?



Interview question examples

do you think that local food and drink industries build

on and contribute to existing manx cultural identity?

‘there is no connection between cultural value and

economic value in relation to the local food, drink,

agricultural, fisheries industries.’ Do you agree with this

statement? 

do you think that your organisation has been a vehicle

for manx identity? if so, how?



METHODOLOGY​

choosing a mixed methods

research design

hypothesis and research

question formulation

identifying and mitigating

methodological limitations



WHY ARE MANX SYMBOLS 

AND CULTURAL MARKERS 

USED AS FEATURES 

OF LOCAL FOOD AND DRINK

PRODUCTS ON 

THE ISLE OF MAN?

RESEARCH QUESTION:



INDIVIDUALS WHO MORE

STRONGLY ASSOCIATE FOOD 

AND DRINK WITH MANX IDENTITY

WILL REPORT A GREATER SENSE

OF PRIDE IN RESPONSE TO MANX

SYMBOLS AND CULTURAL

MARKERS ON LOCAL FOOD 

AND DRINK PRODUCTS.

HYPOTHESIS:



REGRESSION ANALYSIS

what is regression?

making sense of data to

predict outcomes

conducted using coding

software, in this case r

programming language



DEPENDENT VARIABLE

INDEPENDENT VARIABLE

VS

do you believe food and drink are important to the Isle of

man’s current identity?

do you feel a sense of pride in response to markers of manx origin, such

as the triskelion and biosphere logo, on food and drink products?



How do we interpret these

statistical findings?

What bearing do they have on

the hypothesis?

DEPENDENT VARIABLE

INDEPENDENT

VARIABLE



How do we interpret these

statistical findings?

What bearing do they have on

the hypothesis?

GREATER ASSOCIATION OF FOOD

AND DRINK WITH MANX IDENTITY

LEADS TO MORE PROFOUND

POSITIVE RESPONSES TO MANX

SYMBOLISM ON PACKAGING



INTEGRATING QUALITATIVE FINDINGS

“they [manx people] value manx

food and drink as its own entity

because it’s where they come

from or where they live now.”

making sense of results

how do interview quotes

explain statistical

relationships?

does this mixed methods

analysis provide an

answer to the research

question?

“i think they [biosphere status

and national symbols] make the

product instantly recognisable

as manx and create that

[consumer] loyalty.”



THEORETICAL

CONCLUSIONS

CONCLUSIONS​

positioning the

dissertation in

existing

literature

FUTURE

RESEARCH
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